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SUSTAINABILITY REPORT

PRESENTATION

For the seventh consecutive year, ENDESA’'s Annual Sustainability
Report provides its stakeholders with a detailed analysis of our sus-
tainable development initiatives of the last year.

In my view, we should highlight three very important aspects:

Firstly, there has been a notable increase in the company’s sus-
tainability initiatives. When ENDESA approved its Seven Commit-
ments for Sustainable Development in 2007, it was a clear public
declaration of certain business principles of conduct, which the com-
pany had already followed for many years. The public nature of these
commitments and their adoption by everyone who works for the com-
pany, gave a new boost to our sustainability efforts, and will mean a
significant increase in our initiatives in this field in the coming years.

In this context, certain milestones reached in 2007, which are
discussed in full detail in this report, are particularly illustrative. In
Spain we obtained the highest level of service continuity in the his-
tory of ENDESA and a customer satisfaction quotient for our electric-
ity provisioning services of eight out of ten. In addition, we invested
Euro 4,746 millions, of which 90% was allocated to energy infra-
structure. We also cut our accident rates by 21.7% and spent 1.8
million hours on employee training, while maintaining the efficiency
of our Ethics Channel. Furthermore, ENDESA cut its CO, emissions
by 36.5%, with respect to the company’s emission levels in 1990.
Meanwhile, we continued our research into CO, capture and storage
systems, and developed a Global Energy Efficiency Plan, and lastly,
Euro 39.2 millions was invested in social initiatives, which represents
1.5% of the total earnings for the year.

These and other data contained in this report give continuity to
our widely respected commitment to sustainable development. In
recent years, ENDESA has been rated one of the world’s leading
companies with regard to sustainability by important entities such
as the Dow Jones Sustainability Index, where it has been ranked



for the past seven years. In two of those years it was the leader in
sustainable development in its sector. We would underline that the
companies which compose the Dow Jones Sustainability Index must
demonstrate expertise in all aspects of sustainability.

A second relevant item is the significant improvement in the report-
ing of our sustainable development initiatives. Since the publication
of the first Sustainability Report, we have adjusted our practices to
commonly accepted international sustainability standards. In particu-
lar, this Sustainability Report has been drawn up in accordance with
the Global Reporting Initiative’s (GRI) G3 Guidelines and conveys
a precise, clear, reliable, balanced and benchmarked overview of
ENDESA's work towards ensuring sustainability. Moreover, an ex-
ternal, independent company has verified ENDESA’'s commitment to
complying with the GRI indicators, AccountAbility principles and the
Global Compact as well as our commitment to OECD principles and
the United Nations’ Millennium Project.

Thirdly, this Annual Report reflects how the company has been
able to meet the economic, environmental and social challenges
posed by this global approach to sustainability. ENDESA’s mission is
very clear: to provide value for the community through the provision
of a basic, accessible, and quality service, with responsible stew-
ardship of the natural resources deployed; to promote research and
eco-efficiency; to take care of its shareholders’ interests; to encour-
age professional and personal development in its employees; and to
address the social needs of the communities in which the company
operates.

Our success in meeting these objectives has allowed us to take
the next step, with the creation and implementation of our 2008-2012
Strategic Sustainability Plan, which is based on even more ambitious
targets than those from the 2003-2007 Environment and Sustaina-
ble Development Strategic Plan, which ended last year and in which
95% of the objectives were met.
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This new Plan will not only help us strengthen our commitment to
sustainable development, but also to meet the present and future
challenges facing our industry, above all in the fight against climate
change. In our view, these challenges are an opportunity to create
value for society.

The following pages give detailed information on how we are go-
ing to meet these challenges and how we want to take advantage
of these opportunities. | hope this report will help you to understand
who we are, but more importantly, to understand who we wish to
become.

Rafael Miranda Robredo
Chief Executive Officer





